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(Maximum Marks—100)                                         [Duration: 90 Minutes] 

 

PAPER II English 
 
Instructions. — 
(1) All questions are compulsory. 
 
(2) Each question should be answered in the box provided and the question 
number must be written on the top.  
 
(3) The answers of parts of the same question, if any, should be written 
together. In other words, the answer of another questions should not be 
written in-between the Parts of a question.  
 
(4) Marks will be deducted if an answer far exceeds or falls short of the set 
limit, or is irrelevant. 
 
(5) Answers must be written in English only.  
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1) Write an essay of about 600 words on any one of the following: —                                                                      
(30 Marks)  
 

1. Climate Change and its economic impacts on developing countries. (ESI Topic) 
Climate change is a global issue that has profound economic impacts, particularly on developing countries. 
These nations often have limited resources, fragile economies, and high vulnerability to the effects of 
climate change, making it difficult for them to adapt and mitigate the consequences. This essay will explore 
the economic impacts of climate change on developing countries and discuss potential strategies to address 
these challenges. 
 
Firstly, climate change can have severe consequences for agricultural productivity, which is a key economic 
sector in many developing countries. Rising temperatures, changing rainfall patterns, and increased 
occurrences of extreme weather events like droughts and floods can negatively affect crop yields and 
livestock production. These disruptions in agriculture can lead to food insecurity, higher food prices, and 
loss of livelihoods for rural populations dependent on farming. Consequently, developing countries may 
experience reduced exports and increased dependence on food imports, exacerbating their economic 
vulnerabilities. 
 
Secondly, climate change can also impact tourism, another vital sector for many developing countries. 
Rising sea levels, warmer temperatures, and the destruction of natural habitats can negatively affect coastal 
regions and biodiversity, make certain destinations unsuitable or less attractive for tourists. This can result 
in reduced revenue and job losses in the tourism industry, further straining the economies of these 
countries. Moreover, extreme weather events associated with climate change, such as hurricanes or 
typhoons, can cause significant damage to tourism infrastructure and deter visitors from choosing these 
destinations. 
 
Additionally, climate change can pose challenges for infrastructure development in developing countries. 
Increased frequency and intensity of natural disasters can lead to the destruction of roads, bridges, and 
other infrastructure, hindering transportation and hindering economic activities. Rebuilding and repairing 
these damaged structures can consume valuable resources and divert funds that could have been allocated 
to address poverty and other developmental priorities. Moreover, developing countries may face additional 
financial burdens in adapting infrastructure to withstand the anticipated impacts of climate change. 
 
To mitigate these economic impacts, developing countries require comprehensive and targeted strategies. 
These strategies should include investments in sustainable agriculture practices, such as climate-resilient 
crop varieties and efficient irrigation systems, to reduce vulnerability and enhance productivity. The 
development and promotion of renewable energy sources can also play a crucial role in reducing 
greenhouse gas emissions and fostering economic growth. 
 
Furthermore, international cooperation and financial assistance are fundamental to supporting developing 
countries in their efforts to adapt to climate change. Developed nations should fulfill their commitments to 
provide climate finance to help developing countries build adaptive capacities, strengthen their resilience, 
and transition to a low-carbon economy. Additionally, technology transfer and capacity-building initiatives 
can empower these countries to implement effective climate change mitigation and adaptation strategies. 
 
In conclusion, the economic impacts of climate change on developing countries are significant and require 
urgent attention. Agricultural disruptions, impacts on tourism, and challenges to infrastructure 
development are just some examples of the detrimental effects. However, through effective mitigation 
plans, international cooperation, and support, these economies can be made more resilient to climate 
change and pursue sustainable development pathways. 
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2. India’s own digital currency: E-rupee. (Finance topic) 

India, like many other countries, is exploring the idea of launching its own digital currency, known as the E-
rupee. The concept of a digital currency is gaining popularity worldwide and offers several advantages over 
traditional currencies. This essay will discuss the potential benefits of India's E-rupee and the challenges 
associated with its implementation. 
 
One major benefit of launching the E-rupee is the potential to tackle corruption and promote financial 
inclusion. Currently, India struggles with widespread corruption, particularly in the informal economy. The 
E-rupee could provide a transparent and traceable method of conducting financial transactions, reducing 
the likelihood of corruption. Additionally, the digital currency could help bridge the gap between the 
banked and unbanked population by providing a secure and accessible means of conducting financial 
transactions even for those without access to traditional banking services. 
 
Furthermore, the E-rupee could boost the digital economy and promote innovation. With the increasing 
trend of digital payments and the rise of fintech companies, the launch of a digital currency would provide 
the necessary infrastructure for the seamless and secure transfer of funds. This could encourage the 
adoption of digital payments and stimulate the growth of online services and e-commerce platforms, 
benefiting both businesses and consumers. Moreover, the E-rupee could pave the way for the development 
of smart contracts and blockchain technology, which have the potential to revolutionize various sectors 
such as supply chain management and healthcare. 
 
However, the implementation of the E-rupee is not without its challenges. One major concern is the 
potential privacy and security risks associated with a digital currency. With every transaction being 
recorded, there is a risk of personal information falling into the wrong hands. Therefore, it is crucial to 
ensure robust cybersecurity measures are in place to protect the users' data and privacy. 
 
Another challenge is the transition from a cash-based economy to a digitally oriented one. India, despite 
experiencing significant growth in digital payments in recent years, still heavily relies on cash for day-to-
day transactions. The successful implementation of the E-rupee would require a comprehensive strategy 
to educate and incentivize people to switch to digital payments. Additionally, infrastructure upgrades 
would be necessary to ensure reliable and widespread internet connectivity, especially in rural areas where 
access to technology is limited. 
 
Furthermore, the regulatory framework surrounding the E-rupee would need to be carefully established. 
Regulations would need to strike a balance between preventing money laundering and illicit activities while 
still facilitating innovation and growth. Collaboration with international entities and adherence to global 
standards would also be critical to ensure interoperability and smooth cross-border transactions. 
 
In conclusion, India's own digital currency, the E-rupee, has the potential to bring about significant benefits 
for the economy, such as tackling corruption, promoting financial inclusion, and boosting the digital 
economy. However, its implementation would require overcoming challenges such as ensuring privacy and 
security, promoting digital literacy, and establishing a robust regulatory framework. If these challenges can 
be addressed effectively, the E-rupee could be a game-changer for India's economy and pave the way for a 
more inclusive and technologically advanced financial system. 
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3. Innovative motivation methods for modern employees aligned with organisation growth. 

(Management topic) 
Motivating employees is crucial for the success and growth of any organization. However, the traditional 
methods of motivation, such as monetary rewards and promotions, are no longer sufficient in today's 
dynamic and competitive business environment. To drive sustained growth, organizations need to employ 
innovative methods of motivation that align with the growth of both the organization and the employees. 
 
One such method is the implementation of a growth mindset culture. A growth mindset is the belief that 
skills and abilities can be developed through dedication and hard work. When organizations foster a 
growth mindset culture, they promote continuous learning and improvement. They provide employees 
with opportunities for training and development, encouraging them to expand their skill sets and explore 
new areas of expertise. By investing in their employees' growth, organizations create a motivated 
workforce that is eager to take on new challenges and drive the organization's growth. 
 
Another innovative method of motivation is the implementation of flexible work arrangements. In today's 
digital age, remote work and flexible schedules are gaining popularity. Offering these options to 
employees not only increases their job satisfaction but also boosts productivity. Flexible work 
arrangements allow employees to achieve a work-life balance, leading to increased motivation and well-
being. Furthermore, for those companies with a global workforce, flexible work arrangements break down 
geographical barriers and attract top talent from around the world, contributing to organizational growth. 
 
Organizations can also embrace gamification as a motivational tool. Gamification involves applying game 
mechanics and techniques to non-game processes, such as work tasks and performance evaluations. By 
turning mundane tasks into engaging challenges, gamification can increase employee motivation and 
productivity. For example, organizations can introduce leaderboards and badges to recognize and reward 
employees for achieving specific goals or targets. This not only provides a sense of accomplishment but 
also fosters friendly competition among employees, driving growth within the organization. 
 
Recognition and appreciation are vital elements of employee motivation. However, traditional methods 
of recognition, such as employee of the month awards, often lack personalization and can become stale 
over time. To align recognition with individual and organizational growth, organizations can implement 
personalized recognition programs. These programs use data analytics to identify and acknowledge 
individual employee achievements and milestones. By recognizing employees for their unique 
contributions and growth, organizations not only motivate their employees but also create a culture of 
appreciation and continuous improvement. 
 
Another innovative method is the implementation of employee share ownership plans. By giving 
employees a stake in the organization's success, organizations align individual and organizational growth. 
When employees feel a sense of ownership, they become more engaged and committed to their work. 
Share ownership plans can also serve as a long-term retention tool, as employees are more likely to stay 
with an organization when they have a financial stake in its success. 
 
In conclusion, innovative methods of motivation that align with the growth of both the organization and 
the employees are essential for sustained success. Implementing a growth mindset culture, flexible work 
arrangements, gamification, personalized recognition, and employee share ownership plans can provide 
the necessary motivation to drive organizational growth. By investing in the growth and development of 
their employees, organizations create a motivated workforce that is willing to go above and beyond, 
leading to increased productivity, satisfaction, and ultimately, organizational success. 
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4. Multi-linguistic Social Media account for businesses – need?  (Current Affairs) 

In today's interconnected world, social media has become a powerful tool for businesses to reach a wider 
audience and connect with potential customers. However, with a diverse and globalized customer base, 
businesses are facing the need to adapt their social media strategies to cater to different language 
speakers. This is where multilingual social media accounts for businesses come into play. 
 
First and foremost, having multilingual social media accounts allows businesses to break the language 
barrier and reach a larger audience. By providing content in different languages, businesses can engage 
with potential customers who may not be fluent in the primary language being used. This can greatly 
expand the customer base and increase brand awareness internationally. When businesses are able to 
communicate effectively with potential customers in their native language, it fosters a sense of trust and 
credibility, making it more likely for them to consider purchasing products or utilizing services offered by 
the business. 
 
Moreover, having multilingual social media accounts also allows businesses to tap into specific target 
markets. When businesses understand the importance of catering to the cultural and linguistic nuances 
of different regions, they can effectively tailor their content and marketing strategies to specific 
demographics. For instance, a cosmetics company can promote their products differently in English-
speaking countries compared to non-English speaking countries, taking into account cultural preferences 
and trends. This level of customization helps businesses create a stronger connection with their target 
customers and boosts their chances of success in international markets. 
 
In addition, multilingual social media accounts also facilitate effective customer service. When businesses 
have global customers, it is important for them to provide customer support in the language that the 
customers are most comfortable with. By having social media accounts in multiple languages, businesses 
can address customer queries, concerns, and issues promptly, regardless of the customer's native 
language. This leads to higher customer satisfaction and loyalty, as customers feel valued and understood. 
 
Furthermore, multilingual social media accounts also offer businesses a competitive advantage in the 
ever-evolving global market. In today's digital age, businesses need to stay relevant and adaptive to 
survive. By recognizing the importance of language diversity, businesses can position themselves as 
forward-thinking and customer-oriented. This can help them gain an edge over competitors who have yet 
to embrace multilingual social media strategies. Consumers appreciate companies that make an effort to 
connect with them on their own terms, and they are more likely to choose a business that offers content 
and interactions in their preferred language. 
 
In conclusion, the need for multilingual social media accounts for businesses is undeniable. The ability to 
communicate with potential customers in their own language not only breaks down barriers but also 
creates a strong foundation for building relationships and establishing brand loyalty. By providing content 
and customer service in multiple languages, businesses can successfully tap into new markets, cater to 
specific target demographics, and gain a competitive edge. With the ever-increasing globalization, 
businesses cannot afford to ignore the power of multilingual social media accounts in their marketing 
strategies. 
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2) Make a precis of the following passage reducing it to about 180 words, and also, give it a suitable 
title. ( 30 Marks) 
 
In what became the first celebration of International Women’s Day in 1911, more than a century ago, 
women worldwide gathered to fight for their right to education, work, vote, hold public office, and end 
discrimination. That same year, the first Model-T car rolled off the assembly line, and the Computing-
Tabulating-Recording Company was founded, later renamed IBM. Decades later, British mathematician 
Alan Turing would first question whether machines can think, and the term artificial intelligence (AI) was 
coined in 1956. 
 
Women’s rights, their economic empowerment, and technology have advanced considerably in the last 
century. Advances in machine learning, large datasets, and increased computing power have driven AI 
development in recent years, moving from academic discussions into remarkable real-world applications 
with real opportunities and challenges for gender equality. 
 
For many, 2022 was the year AI became real. The rise of foundation or general-purpose AI models, 
including the emergence of very large language models, paved the way for a “generative AI” renaissance, 
with AI that generates novel content, transposes text-to-video and -image, and offers advanced chatbots 
accessible to all. AI tools became mainstream with the release of AI model ChatGPT, which reached about 
100 million monthly active users in just two months, making it the fastest-growing consumer 
application  in history. 
 
With AI tools already changing work, education, and leisure in significant ways, we must ask: is today’s AI 
addressing the gender equality issues that have plagued policy makers for decades? While women have 
gained the right to education, work, vote, hold public office and protection against gender discrimination, 
technologies play a big part in ensuring those rights are upheld. Are policy makers doing enough to ensure 
that today’s AI systems do not perpetuate yesterday’s biases? 
 
Although technologies have evolved, some barriers to gender equality and economic empowerment are 
still much like the ones women faced over a century ago when the world celebrated the first International 
Women’s Day. In many countries, women still have less access to training, skills, and infrastructure for 
digital technologies. They are still underrepresented in AI research and development (R&D), while harmful 
stereotypes and biases embedded in algorithms continue to prompt gender discrimination and limit 
women’s economic potential.   
Today, men are leading most cutting-edge AI companies, while female voices animate most Virtual 
Personal Assistants (VPAs) and advanced humanoid robots – like Alexa and Siri, or 
robots Sophia, Ameca, Jia Jia, and Nadine.  This reflects gender biases at home and in the workplace by 
reinforcing traditional norms of women as nurturers in supporting roles. 
 
New generative AI tools can also produce overtly sexualised digital avatars or images of women while 
portraying men as more professional and career-oriented. As generative AI and robotics advance, their 
effects on women’s economic and social equality remain to be seen. 
 
Solution –  
Bridging the gender gap through technology. 
In the first International Women's Day celebration in 1911, women globally united to advocate for their 
rights, such as education, work, voting, holding public office, and ending discrimination. Over the years, 
advancements in technology, women's rights, and economic empowerment have made significant 
progress. Recent developments in AI, including machine learning, expansive datasets, and enhanced 
computing power, have transformed academic discussions into practical applications with potential for 
gender equality. Despite gaining rights and protection against discrimination, women's access to digital 
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technology training, skills, and infrastructure remains limited, while harmful stereotypes and biases within 
algorithms perpetuate gender discrimination and hinder women's economic potential. Furthermore, the 
leadership of cutting-edge AI companies primarily resides with men, while female voices predominantly 
animate virtual personal assistants and humanoid robots, reinforcing traditional gender norms. 
Generative AI tools can also generate sexualized digital avatars and images of women, amplifying gender 
disparities. As the field of generative AI and robotics continues to advance, its impact on women's 
economic and social equality remains uncertain. 
 
Q.3 Read the passage given below and answer the following questions on the basis of the passage in 
your own words. 
Some economists argue that businesses are using the cost of living crisis as an opportunity to generate 
excessive profits. This isn't just an idle theory. Economists at the European Central Bank (ECB) actually 
have some statistical evidence to back it up. 
 
You can only learn so much by breaking down the consumer price index, the traditional measure of rising 
prices (inflation, let's not forget, is simply the rate at which the prices of the average goods and services 
we spend most of our money on change each year). That might tell you how much is down to food price 
inflation but it can't give you a sense of how much of that given increase in food prices is benefiting 
workers versus their employers. 
 
Basic economic theory teaches that charging what the market can bear will prompt companies to produce 
more, constraining prices and ensuring that more people have access to the good that’s in short supply. 
Say you make empanadas, and enough people want to buy them that you can charge $5 each even though 
they cost only $3 to produce. That might allow you to invest in another oven so you can make more 
empanadas — perhaps so many that you can lower the price to $4 and sell enough that your net income. 
 
Tempting as it is to blame businesses for what we're suffering through, there's not an enormous amount 
of evidence from these figures that they are the main culprit. Actually, taxes (in other words the 
government) contributed much more to inflation in 2021 and into 2022 than business profits. 
 
Now, with Britain facing double-digit inflation, a miserable cost of living crisis and rising interest rates, the 
above might not be of much consolation. And it's quite possible the numbers may well shift - note that 
these figures are a little slow to be updated, so we don't know the picture as of the early part of this year. 
 
There is not much disagreement that many companies have marked up goods in excess of their own rising 
costs. This is especially evident in industries such as shipping, which had record profits as soaring demand 
for goods filled up boats, driving up costs for all traded goods. Across the economy, profit margins surged 
during the pandemic and remained elevated. 
 
Even so, it's a reminder that the data sometimes tells a subtly different story to the mainstream narrative. 
 
Q.3 Read the passage given above and answer the following questions on the basis of the passage in 
your own words. (40 Marks) 
 
1. How are businesses using the cost-of-living crisis to generate excessive profits?  
Answer: Some economists argue that businesses are taking advantage of the cost of living crisis to increase 
their prices and generate higher profits. Basic economic theory teaches that charging what the market can 
bear will prompt companies to produce more, constraining prices and ensuring that more people have 
access to the good that’s in short supply. That might tell you how much is down to food price inflation but 
it can't give you a sense of how much of that given increase in food prices is benefiting workers versus 
their employers. 
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2. What is the traditional measure of rising prices?  
Answer: The traditional measure of rising prices is the consumer price index, which indicates the average 
change in prices of goods and services over time. The traditional measure of inflation is simply the rate at 
which the prices of the average goods and services we spend most of our money on change each year. 
 
3. Why is the consumer price index not sufficient to understand the impact on workers and employers?  
Answer: While the consumer price index can reveal food price inflation, it does not provide insight into 
how much of the increase in food prices benefits workers compared to employers. Basic economic theory 
teaches that charging what the market can bear will prompt companies to produce more, constraining 
prices and ensuring that more people have access to the good that’s in short supply. 
 
4. What has contributed more to inflation in recent years, business profits or taxes?  
Answer: According to the figures, taxes (or the government) have contributed more to inflation in 2021 
and 2022 than business profits. With the west facing double-digit inflation, a miserable cost of living crisis 
and rising interest rates, the above might not be of much consolation. And it's quite possible the numbers 
may well shift - note that these figures are a little slow to be updated, so we don't know the picture as of 
the early part of this year.  
 
5. In which industries have companies marked up goods in excess of their rising costs?  
Answer: Companies in industries such as shipping have marked up goods in excess of their rising costs, 
driven by the soaring demand for goods during the pandemic. There is not much disagreement that many 
companies have marked up goods in excess of their own rising costs. This is especially evident in industries 
such as shipping, which had record profits as soaring demand for goods filled up boats, driving up costs 
for all traded goods. Across the economy, profit margins surged during the pandemic and remained 
elevated. 
 

 
 
 
 
 
 
 
 
 
 
 
 


